THE TEXAS MOVING IMAGE INDUSTRY INCENTIVE PROGRAM
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EEUNUMIE IMPAET The Texas Moving Image Industry Incentive Program (TMIIIP) is designed to build the
LIFE OF PROGRAM (SEPT. 1, 2007 - AUG. 31, 2022])* economy through the moving image industry by creating jobs in Texas.

$1.958 3, 103K+ /<% 504%

IN-STATE SPENDING TEXAS JOBS CREATED RETURN ON INVESTMENT

For every $1.00 paid in grant, $5.04 is spent in-state.

*This information reflects the sum of actual spend and jobs for projects paid, and the as-applied estimates from applications for projects not yet submitted for payment.

CREATING JOBS € SUPPORTING LOCAL BUSINESSES

BOOSTING LOCAL TEXAS ECONOMIES

BY THE NUMBERS QUALIFICATIONS & COMMUNITY IMPACT
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